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“I MUST READ THIS BOOK™

Wozniak - Apple Co-Founder
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@NEWS GPS Tracking Disaster: Japanese Tourists Drive
Straight into the Pacific

By Akiko Fujita



https://abcnews.go.com/blogs/headlines/2012/03/gps-tracking-disaster-japanese-tourists-drive-straight-into-the-pacific
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" 1. FIND SOMEONE YOU DO NOT KNOW
2. SAY HI, MY NAME IS...
& 3. ASK THEM: “WHAT IS YOUR DREAM?”
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Fabio Parair Ve Chat between Dan Ariely
) Dan Ariely and Fabio Pereira Feb 2015 . _ el Pereura
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Dear friend,

| am trying to save on typing (lots of challenges with my hands), so here is an audio
recording of my reply .....



| | 1 do not to receive emails

What happens on
the DO NOTHING

situation?
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Nudge

Improving Decisions aboun

with a new afterword



NUDGES are small and powerful
Interventions in the
environments where we
make decisions
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You are seeing this suggestion because
your document locale is set to British

Fabio Per¢ Endish

Organisation

Suggested spelling

Change locale to American English
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“A designer who doesn’t understand human
psychology 1s going to be no more
successful than an architect who doesn’t
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Amazon Patents -

“Anticipatory” Shipping

To Start Sending Stuff Before You've Bought It

https://techcrunch.com/2014/01/18/amazon-pre-ships/
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ALIBABA OFFERS VR SHOPPING
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https://www.youtube.com/watch?v=tf9ZhU7zF8s

Series A Round Led by Angel
Investor Chris Hall oo

NOWATCH

https://www.prnewswire.com/news-releases/nowatch-raises-8-7-million-series-a-round-led-by-angel-investor-chris-hall-301567867.html
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